
Outstanding Entrepreneur

SCOTTLESTER

From unremarkable beginnings, Scott Lester has 
become one of the UK’s most valued entrepreneurs and 

a genuine heavyweight in the media and technology 
industry. He is using his profile and growing influence 
to assist young people with their business aspirations.



SCOTT LESTER – THE RELUCTANT ENTREPRENEUR
Like many successful entrepreneurs, Scott Lester did not leave education with a 
cluster of A-grade qualifications. Indications of his brilliance were evident as a young 
man, however. As a school-leaver, he won a scholarship (out of 800 people) landing 
a coveted role at Ford. His next position at Computers Unlimited saw him start ‘at 
the bottom’, sweeping the floors for a year; he wore a suit the whole time! In 2012, 
Scott purchased the building which had housed Computers Unlimited! His technology 
expertise quickly became considerable and despite never really wanting to be an 
entrepreneur, Scott recognised to do what he wanted, he had to become that person. 

THE RISE OF A GLOBAL PLAYER
From 2004-2006, Scott built internationally-revered media/technology company, 
Flixmedia. He refers to this time as the ‘beans on toast years!’ They were tough years, 
impacting every facet of his life, but Scott’s passion and determination to succeed 
was extraordinary. He flatly refused external funding, at one point, being offered £2 
million for a 50% stake in Flixmedia, not wanting to be the ‘number two’ in his own 
company.

Flixmedia, which helps brands and retailers sell more by optimising and influencing 
sales across all channels, with an engaging and personalised experience for shoppers, 
is a truly global player. Achieving its first million-pound-year in sales in 2009, today, 
Flixmedia has a presence in 80 countries, offices in the UK, USA and India, 1600 
retailers and more than two billion shoppers. Scott works with 100 of the world’s 
biggest brands like Google, Microsoft and Bose, all of whom are enjoying considerable 
online success because of his pioneering work. In 2015, Scott sold Flixmedia in a multi-
million-pound deal, staying on as CEO. 



We considered all the options in the market. 
Flixmedia were the only provider that could 
deliver to the level we require across the 
facilities we require. ” — Stuart Ramage, 
Head of Online Trading and Merchandising, Currys/PC World.
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Similarly, in launching Eyekandy in 2016, Scott has, again, created an ‘industry-first’ 
through ground-breaking technology. Blending augmented reality (AR) technology 
with shopping (the world’s favourite pastime!) Scott’s most innovative product - ‘Point 
and Place’ - is a free, state-of-the-art, spatial, AR App enabling global brands and 
retailers to sell more. Consumers can see how products will look in their home prior 
to purchase, i.e, a television or sofa, in AR, appearing in-front of them as if by magic!

Below: Scott works with huge global brands:

Point and Place has completely revolutionised the industry with more than 250 
retailers in 40 countries using the app, which is available in 15 languages. Everyone 
can experience Point and Place on their iPhones and tablets: that’s a staggering 
650 million people worldwide! In October 2018, Scott added face-tracking with ‘AR 
Wearables’ to the Point and Place AR shopping platform, enabling shoppers to try on 
virtual headphones, sunglasses and other wearable products before purchase. This 
cutting-edge technology has never been seen before in mainstream retail.





Scott is an inspirational leader, creating an inclusive, positive, international working 
environment, with his employees from 20 countries and speaking 30 languages! Many 
have been at his side since the early days. Employee, Mike Hatton, describes Scott as 
leading,

MENTORING THE NEXT GENERATION….

A particularly vivid memory for Scott is the difficult transition from educational 
institution to workplace. Three decades later, this has driven his pursuit in providing 
much-needed direction, not just for his team, but for young people leaving education.

Scott has an amazing ability to see the end 
result before anyone. His attitude to achieving 
the best, and only the best, is something I 
have not seen in anyone except him. He is 
adeptly skilled at rallying a team, making the 
impossible, possible, and putting the right 
people in a room together. A visionary and 
pioneer, Scott can envisage where we will be in 
the years to come. ” — Joe Golden,

Employee

“

..very much by example. You can go as far 
as you want at Flixmedia regardless of 
background. ”

“



In 2017, Scott visited the Minister of State for Trade, Greg Hands, at Downing 
Street, to discuss teaching entrepreneurialism in British schools and is passionate 
about bringing this topic into focus. Through his continuing voluntary work with 
Founders4Schools and patronage of the Raindance Film Festival, Scott is helping 
the next generation of youngsters enter the workforce as confident, motivated, 
productive citizens.

The Lester Foundation, founded by Scott in 2014, helps young entrepreneurs, in 
the UK and abroad, prepare for the challenging world of business. The foundation 
supports charitable organisations, such as Young Enterprise, to inspire ambitious, 
young people to achieve their dreams and aspirations, regardless of background 
or college grades. Scott has worked with Young Enterprise since 2013, speaking 
regularly to 15-18-year-olds at London-based events, and sitting on the judging 
panel with Young Enterprise’s co-partner, Citibank, to encourage youngsters to 
put forward their business ideas. Scott spends three days per month with Young 
Enterprise and donates £30,000 of his own money each year, to its objectives.



Scott’s story is inspiring; from humble beginnings, he has become a celebrated 
figure in the international business world, working tirelessly to create award-winning 
organisations that are creating ground-breaking innovations. Growing Flixmedia and 
Eyekandy into hugely-profitable leaders in their field, Scott has created more than 100 
jobs worldwide for employees who are constantly inspired by him. His contribution to 
the British and international economy has been exemplary.

Now, he is passing on his skills and expertise to the next generation of British 
entrepreneurs, and in doing so, having an enormously positive impact on their lives. 
Scott is the finest example of the very definition of an ‘outstanding entrepreneur’.

SCOTT LESTER – OUTSTANDING ENTREPRENEUR

Scott is an outstanding example of what an 
engaged philanthropist looks like: he donates 
generously, but most importantly, is highly 
engaged with our vision, values and goals. ”— Michael Mercieca, 

CEO, Young Enterprise
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